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PRESENTATION OUTLINE
What You Will Learn

The importance of a brand voice for impactful
marketing 
What makes a captivating brand voice 
Four brand voice development steps for your
business 
Examples of companies that have nailed their
brand voices 
How to weave your brand voice into your
content for better results 
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AFTON BRAZZONI

FOUNDER, SCRIBE NATIONAL

I  s tar ted  Scr ibe  Nat ional  in  2019  to  he lp  my c l ients
create  undeniable  brands ,  and to  share  those
brands  wi th  the ir  audiences  through content .



I  br ing  near ly  15  years  in  market ing  and

communicat ions ,  wi th  a  journal ism background,  to
my miss ion  to  de l iver  my c l ients  exce l lent  content

that  dr ives  the ir  companies  forward .

A LITTLE ABOUT ME...
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A brand voice helps your company
become recognizable to your market.  
 
Building brand affinity (the “know, like
and trust” factor) starts with having a
distinct brand voice. 

This enables you to build a connection
with your audience, and helps drive
demand and sales . 

THE
IMPORTANCE
OF BRAND
VOICE
And what is it,
exactly?
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Authentic to you and
your company
Clear and consistent
Compelling

A brand voice that
distinguishes you from
competitors is:

1.

2.
3.

WHAT MAKES A CAPTIV-
ATING BRAND VOICE?

Your brand voice is,
simply, how your brand
sounds when it comes

across in your marketing
content, whether in

writing, on video or on a
podcast. 
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4 BRAND VOICE
DEVELOPMENT STEPS

Get an outside
perspective
Consider context
Evoke emotion
Write it down and
show up
consistently

1.

2.
3.
4.
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86% of consumers say
authenticity is key when
deciding which brands
they like and want to

support 
-Sprout Social



THE ATLANTIC

“ . . . even in  a  t ime  of  rea l i ty-show pres ident ia l
ru le  and shi f t ing  narrat ives ,  she  remained

unwaver ingly  who she  had  a lways  been — as
contro l led  a t  the  core  as  she  was  in  the  now-

vanished wor ld  of  postwar  Brooklyn . ”  

EXAMPLE #1: RUTH BADER GINSBERG
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EXAMPLE #2: ABSORB
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EXAMPLE #3: MINDY KALING
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EXAMPLE #4: NEO FINANCIAL
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Audit your existing content
Lean into storytelling
Focus on your expertise

Three key tips:
 

Where is your brand already strong?

Where does it have an opportunity to
improve?

HOW TO WEAVE
YOUR BRAND
VOICE INTO
YOUR CONTENT
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Think  about  your  miss ion  or  purpose .  What  unites  people
around that  miss ion?   



What  r i les  you up about  the  obstacles  that  s tand in  the  way?

What  do  you th ink  needs  to  be  done d i f ferent ly  to  ach ieve i t ?  



What  i s  the  unique approach  o r  process  you br ing  to  your
work?  Why do you approach i t  th is  way?  

BRAINSTORMING EXERCISE
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What  do people  say  i s  the  impact  of  work ing with  you?



What  are  the  b iggest  misconcept ions  about  the  i ssues  you
care  about ,  o r  your  work ,  that  you can d ispel?  



What  are  some personal  stor ies  that  can  help  people  get  to

know you bet ter?

BRAINSTORMING EXERCISE
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Free brand guide for all workshop attendees:

scribenational.ca/brand-guide

Thank you for being here!

Feel free to reach out to me with questions about

brand messaging, content strategy or content writing
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afton@scribenational.ca
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PHONE
(403) 703-5461

EMAIL

WEBSITE

CONTACT INFO

facebook.com/scribenational

aftonbrazzoni

linkedin.com/company/
scribenational


