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PRESENTATION OUTLINE

What You WIill Learn

e The importance of a brand voice for impactful
marketing

e What makes a captivating brand voice

e Four brand voice development steps for your
business

e Examples of companies that have nailed their
brand voices

e How to weave your brand voice into your
content for better results




A LITTLE ABOUT ME...

[ started Scribe National in 2019 to help my clients
create undeniable brands, and to share those
brands with their audiences through content.

[ bring nearly 15 years in marketing and
communications, with a journalism background, to
my mission to deliver my clients excellent content

that drives their companies forward.




A brand voice helps your company
become recognizable to your market.

Building brand affinity (the "know, like
and trust” factor) starts with having a
distinct brand voice. ?

This enables you to build a connection ‘
with your audience, and helps drive I
demand and sales. c |
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WHAT MAKES A CAPTIV-
ATING BRAND VOICE?

A brand voice that Your brand voice is,
distinguishes you from simply, how your brand
competitors is: sounds when it comes
across in your marketing
content, whether In
writing, on video or on a
podcast.

1.Authentic to you and
your company
2.Clear and consistent

3.Compelling




4 BRAND VOICE
DEVELOPMENT STEPS

1.Get an outslide 86% of consumers say
perspective authenticity is key when
2 Consider context deciding which brands
2 Evoke emotion they like and want to
4. Write it down and support _
-Sprout Social

show up

consistently




EXAMPLE #1: RUTH BADER GINSBERG

“...even in a time of reality-show presidential
rule and shifting narratives, she remained
unwaveringly who she had always been — as
controlled at the core as she was in the now-
vanished world of postwar Brooklyn.”




EXAMPLE #2: ABSORB

WE PARTNER
WITH SMART

COMPANIES
TO HELP THEM

GET SMARTER.




EXAMPLE #3: MINDY KALING

WHY NOT ME? IS EVERYONE HANGING CUT WITHOUT ME? ABOUT MINDY NEWS & EVENTS

n Why Not Me?, Kaling shares her ongoing journey to find
contentment and excitement in her adult life, whether it's falling
in love at work, seeking new friendships in lonely places,
attempting to be the first person in history to lose weight without
any behavior modification whatsoever, or most important,
believing that you have a place in Hollywood when you're

constantly reminded that no one looks like you.

Amazon  Barnes & Moble  Target IndieBound

Hudson Booksellers iBooks Kobo Indigo

Photo Webflow.com




EXAMPLE #4: NEO FINANCIAL

Finally, a credit card that

encourages customers to
spend locally




Three key tips:
e Audit your existing content
e Lean into storytelling y
e Focus on your expertise ',

Where is your brand already strong?

Where does it have an opportunity to o [
improve? KRN
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BRAINSTORMING EXERCISE

Think about your mission or purpose. What unites people
around that mission?

What riles you up about the obstacles that stand in the way?
What do you think needs to be done differently to achieve it?

What is the unique approach or process you bring to your
work? Why do you approach it this way?




BRAINSTORMING EXERCISE

What do people say is the impact of working with you?

What are the biggest misconceptions about the issues you
care about, or your work, that you can dispel?

What are some personal stories that can help people get to
know you better?




scribe
Thank you for being

Feel free to reach out to me with questionS*IOoER

brand messaging, content strategy or content writing
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CONTACT INFO

facebook.com/scribenational
scribenational.ca

aftonbrazzoni

@ @

afton@scribenational.ca

m linkedin.com/company/
(403) 703-5461 scribenational



