
M E T H O D S

Results
What	outcomes	do	
you	produce?	You	
MUST	speak	in	
outcomes	to	create	
your	process.	
.

Solutions	to	
Pain
What	do	you	want	
for	your	clients?	
What	is	the	antidote	
to	their	pain?

Tenets
What	do	you	hold	
dear	as	truths	about	
life,	people,	the	
world?	What	are	the
convictions	that	
your	methods	stand	
on?

Record	Your	
Observations
Write	down	how	
you	think	you	get	
folks	from	A	to	B

Talk	to	Happy	
Customers
How	did	THEY	
think	you	did	what	
you	did?

Create	and	
Test	
Create	the	steps	to	
the	process,	the	
journey	the	client	
goes	on.
Testing	the	efficacy	
of	your	design	takes	
time	but	it	
ultimately	saves	you	
from	expensive	
mistakes

Delivery	
Methods
So	many	ways!

Developing Your 
Methodology 


